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Lol Wlth careful consideration for sustainability of the environment
nd human life, and in order to carry these principles on and

per, we prowde%luable spaces and architectural venues

ized for modern living

| Perspective Drawing of BRIGHTEN HANNAM Commercial Facilities
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OUR VALUE|. CEO MESSAGE SHINYOUNG PROFILE

Standing on the basis of change and
innovation, SHINYOUNG GROUP
prepares for another step forward
as an entity devoted to sustainable
development.

Throughout its history, SHINYOUNG GROUP has faced rapid . BE. ;P ‘ —» 4 <% i ey e

changes, both domestically and internationally, whilst upholding
integrity, seeking creative solutions, and pioneering new roads
ahead. Through its strong value chains, SHINYOUNG GROUP is
now envisioning a new step with expanded capacities in real
estate finance and property technology.

Based on the successful expansion of these value chains, we will

furnish ourselves with sustainable business models and create
spaces where humans of all backgrounds can enjoy wide-ranging

lifestyles. At the center of this goal will be our urban regeneration
projects focused on re-valuation of land and development.

With the maturation of the construction and real estate markets,
developers are challenged to take on additional roles. To meet this
challenge, SHINYOUNG GROUP will adhere to our calling as a
reliable and valued developer with the flexibility required to adjust
to changing global markets and to respond to our social

responsibilities.

Choon-bo Jeong Chairman, SHINYOUNG GROUP L I : E =lis ‘
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\ Perspective drawing of BRIGHTEN HANNAM
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SHINYOUNG WANAGEMENT
e e AN

VISION

As Korea’s representative comprehensive real estate group, SHINYOUNG
GROUP has built a One stop value chain in which all affiliate companies
organically operate across general real estate business fields. Each of
SHINYOUNG GROUP’s affiliates serves as a solid value chain across
diverse sectors of the real estate industry: funding and land acquisition,
planning, building, leasing, real estate financing, consulting on leasing and
investment, asset management, and residential services. SHINYOUNG
GROUP spares no effort in order to elevate the merits of its established
value chains and to secure competence for the future.
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One stop value chain

« MISSION * VISION « CORE VALUE
We strive to provide the most desirable place and space Vitalizing cities Share and Collaborate To promote collaborations with partner companies through sharing
SHINYOUNG provides optimized spaces and architectural venues suited for human life. SHINYOUNG creates urban vitality. el el Lot
Be Free and Fair To advocate the corporate culture of free communication and fair compensation

Change and Innovate To change and innovate while delivering values desired by clients
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Click to go to SHINYOUNG GROUP’s website w

© Real Estate Development = @ Real Estate Financing | © Real Estate Services @ Real Estate Services Platform

* Mixed-Use Development (MXD)

®Housing Development

®Real Estate Funds ¢ Investment Consulting ® Asset Management e Intergrated Housing Services

Continuing its legacy as a leader in housing culture, beyond real estate,
SHINYOUNG GROUP never stops striving for new challenges.

¢ Leasing Consulting *Rental Management *Real Estate Development *Building

® Commercial Development ¢ Living Accommodation ¢ Consulting and Planning

*SLP Living

*Housing

*Research Center Facilities Operation
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© Construction

*Development

¢ Infrastructure
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O Textiles

* Materials Business

*Fabrics
eGarments

*Real Estate Development

COMMUNICATION


https://www.shinyounggroup.com/hm/group.aspx
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BRAND (B) BRIGHTEN GWELL

. Brighten your life Good space for well life
As a pioneer among developers, SHINYOUNG GROUP has proudly
. . . ] ) BRIGHTEN considers the lifestyles of residents as well as their SHINYOUNG GWELL perfects spaces optimized for residents
and confidently adopted various brands. Since the launch of its high- living spaces. BRIGHTEN redefines the ever-growing lifestyle o lead happy lives through the “simplicity of the good.”
end brand in 2021, SHINYOUNG has been broadening its spectrum. varieties through the lens of sophistication and convenience to composed by nature-friendly environments, beautiful and
bring elevated values to housing. practical structures, and high-quality materials.
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BRIGHTEN N40 40 Nonhyeon-dong, Gangnam-gu, Seoul SHINYOUNG GWELL PRUGIO Technopolis Central San 4-2, Songjeong-dong, Heungdeok-gu, Cheongju-si
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OURVALUE SHINYOUNG BRAND SHI YOU O ILE

Good space for well life, GWELL

Trustworthy

Authentic
Considerate

Harmonized

MALL
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